
Global Entertainment and 

Media Outlook: 2006–2010
Need a wide angle lens - or a close focus view?*

PricewaterhouseCoopers provides  

in-depth five-year forecasts and 
analyses for the entertainment and 
media industry across five regions of 
the world.

Comparing and contrasting 

geographies and sectors for advertising 

and consumer spend across 14 major 
industry segments, the Outlook can 
help you see the big picture – or get  
a close-up view. 

*connectedthinking

The Outlook is a leading source for entertainment and 

media forecasts and insights. Mentioned in: The Australian, 
BusinessWeek, China Daily, Financial Express, The Financial 
Times, International Herald Tribune, The Hollywood Reporter, 
Los Angeles Times, The New York Times, South China 
Morning Post, USA Today, Variety, The Wall Street Journal, 
CNBC, CNN, National Public Radio, and many more.

www.pwc.com/outlook 
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Keep pace with factors 

shaping your business as 
we head towards 2010. 
It’s all in the Outlook…
According to PricewaterhouseCoopers, 
the entertainment and media industry is 
now into a solid growth phase that will 

continue over the forecast period, with 
only a minor slowdown near 2010.  

Worldwide entertainment and media 

spending is predicted to reach $1.8 
trillion in 2010, driven by digital 
distribution channels, slowing losses 
to piracy, and a booming Asia Pacific 
market.

For an industry experiencing constant 
reinvention and change at the speed of 

broadband, there is a comprehensive 
business guide – we call it the Outlook.

What pressures will your 
bottom line face during 

the next five years? 
PricewaterhouseCoopers’ Global 

Entertainment and Media Outlook 

gives you the tools to draw your own 
conclusions, with five-year consumer 
spending and advertising forecasts 

plus analyses of the economic, political, 
demographic, and technological trends 
affecting the industry. 

Outlook is prepared annually by 
PricewaterhouseCoopers, one of the 
world’s leading professional services 
firms, in association with economic 
forecasters Wilkofsky Gruen Associates.  

Regions/countries covered
United States

EMEA

Western Europe

Austria

Belgium

Denmark
Finland
France
Germany

Greece

Ireland
Italy
Netherlands

Norway

Portugal

Spain
Sweden
Switzerland
United Kingdom

Central and 

Eastern Europe

Czech Republic
Hungary
Poland

Romania
Russia
Turkey

Middle East/

Africa

Israel
Saudi Arabia/
Pan Arab1

South Africa

Asia Pacific

Australia

China

Hong Kong
India

Indonesia
Japan
Malaysia
New Zealand

Pakistan

Philippines

Singapore
South Korea

Taiwan

Thailand

Latin America

Argentina

Brazil
Chile

Colombia

Mexico
Venezuela

Canada

Filmed Entertainment
Television Networks

Television Distribution
Recorded Music
Radio and Out-of-Home Advertising
Internet Advertising and Access 
Spending
Video Games
Business Information

•
•
•
•
•
•

•
•

Magazine Publishing
Newspaper Publishing

Book Publishing

Theme Parks and Amusement 

Parks

Casino and Other Regulated 
Gaming 

Sports

•
•
•
•

•

•

1   Comprises Algeria, Bahrain, Egypt, Jordan, Kuwait, Lebanon, Libya, Morocco, Oman, Qatar, Syria and  
United Arab Emirates.

Industry segments covered
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Outlook is the 

one reference tool 

entertainment and media 

executives need on their 
desks or PCs

As you formulate your business plans 
and investment strategies for the next 
five years, let Outlook help you. 

Consider:

Which region is the fastest growing?

What share of growth is being driven 

by digital content and distribution?
What will drive a rebound in the filmed 
entertainment industry?
Will the Internet remain the advertising 
medium with the highest growth 

prospects?

What are the fastest growing 

components of the video games 

segment?

What is the spending outlook for TV 
distribution, and what are the key 
drivers?

From big picture 
horizons to close-focus 
projections, Outlook 
provides you with the 
data you need in the 
context that explains it

From big picture horizons to close-focus 
projections, Outlook provides you with 
the data you need in the context that 
explains it.

•
•

•

•

•

•



Outlook contains more than 600 tables and charts covering key statistical 
information for every industry segment
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Ordering information

Global Entertainment and Media 
Outlook: 2006–2010

630+ pages; 600+ data tables; 

includes the Global Overview

Hard copy or PDF1

US$9951

Global Entertainment and Media 
Outlook: 2006–2010, Global Overview

50+ page summary available 
separately
Hard copy or PDF1

US$951

Individual chapters

Available separately
PDF1 only
US$95 each

Corporate site licences 

Make the Outlook available to your entire 
organisation at a fraction of the cost. For 
details, contact Laura Bobrik in the U.S. 
at +1 631 753 2335 or  
laura.bobrik@us.pwc.com

To place your order visit  

www.pwc.com/outlook 
1  plus a small download fee or postage 

and packaging
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